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Media literacy, information literacy, information and 

communication technologies (ICT) and digital literacy are no 

longer seen as separate, but as interconnected and 

overlapping. Over time, the concept of  Media and  

Information Literacy (MIL) has evolved out of these 

developments and aims to provide a coherent approach to 

the new types of literacy in the field of communication and 

information.

(UNESCO, 2013)





Media literacy is the ability to 

access, analyse, create, and 

participate in various forms of 

media, such as print, broadcast, 

digital, and social media. It 

involves understanding the 

media landscape, the 

messages and meanings of 

media texts, the techniques and 

purposes of media production, 

and the skills and attitudes for 

engaging with media critically 

and creatively.

Outcomes of media literacy 

include recognising and 

analysing the media messages 

that influence your beliefs, 

values, and behaviours; 

identifying and questioning the 

media sources that shape the 

production and consumption of 

media texts; creating and 

sharing your own media texts 

for various purposes and 

audiences; and participating in 

media culture by using media to 

inform, persuade, entertain, or 

advocate.

Both information literacy and 

media literacy also offer many 

opportunities, such as 

accessibility, interactivity, 

creativity, and empowerment. 

With the accessibility and 

availability of resources, tools, 

and platforms users can access 

information anytime and 

anywhere. Interactivity allows 

for collaboration with others to 

exchange ideas. Furthermore, 

diversity and creativity of 

expressions can inspire the 

exploration of new topics. 

Media Literacy

Definition

Goals

Opportunities



Information literacy is the ability 

to find, evaluate, use, and 

communicate information 

effectively and ethically for a 

specific purpose. 

It involves understanding the 

information cycle, the sources 

and formats of information, the 

criteria and tools for assessing 

its quality and relevance, and 

the skills and strategies for 

applying it to a problem or task.

Outcomes of information 

literacy include being able to 

identify your information needs 

and formulate appropriate 

questions or queries, locating 

and accessing relevant and 

reliable information sources, 

evaluating and selecting 

information based on its 

authority, accuracy, currency, 

and bias, organising, 

synthesising, and integrating 

information from multiple 

sources and perspectives, and 

communicating and presenting 

information clearly and ethically.

Both information literacy and 

media literacy face similar 

challenges in the current 

information environment, such 

as an abundance of sources, 

rapid production and 

dissemination, complex issues, 

and ethical implications. With 

the abundance and diversity of 

sources, it can be difficult to 

filter and verify information and 

media texts. The speed of 

production and dissemination 

can make it hard to keep up 

with the latest developments 

and trends.

Information Literacy

Definition

Goals

Challenges



Skills of informed and responsible digital citizens

Access
Make responsible choices and access 
information by locating and sharing 
materials and comprehending
information and ideas.

Create
Create content in a variety of 

forms, making use of language, 
images, sound, and new digital 

tools and technologies.

Analyse & Evaluate
Analyse messages in a variety of 
forms by identifying the author, 
purpose and point of view, and 
evaluating the quality and credibility 
of the content.

Reflect
Reflect on one’s own conduct 

and communication behavior by 
applying social responsibility 

and ethical principles.

Access

Analyse 
& 

Evaluate

Create

Reflect

Act

Act
Take social action by working 

individually and collaboratively to 
share knowledge and solve 

problems in the family, workplace 
and community, and by 

participating as a member of a 
community.

(Carlsson, 2019)



Key Concepts of MIL

1. All media messages/ information are 

constructed

Media do not simply reflect

external reality. Rather, they present carefully crafted 

constructions that reflect many decisions and are the result of 

many determining factors.

3. Audiences give meaning to media 

content

Each of us finds or “negotiates” meaning according to individual 
factors: personal needs and anxieties, pleasures or troubles of 

the day, racial and sexual attitudes, family and cultural 

background, moral standpoint, and so forth.

2. Media construct versions of reality

Media are responsible for the majority of the observations 

and experiences from which we build up our understanding 

of the world and how it works. Thus media, to a great 

extent, gives us our sense of reality.

4. Media have commercial implications.

Media literacy aims to encourage awareness of how media are 

influenced by commercial considerations, and how these can 

impinge on content, production, and distribution.

(Wilson, 2019)



Key Concepts of MIL

5. Media content contains ideological 

and value messages

All media products are examples of advertising that, in some 
sense, proclaim values and ways of life.

7. Form and content are closely related 

in media messages

Different media will report the same event, but

create different impressions and messages.

6. Media contains social and political 

implications

Media can have a significant impact on our response to 

events, such as civil rights demonstrations, refugee crises, 

and political campaigns.

8. Each medium has a unique aesthetic 

form.

Just as we notice the pleasing rhythms of certain pieces of 

poetry or prose, so should we be able to enjoy the pleasing 

forms and effects of different media.

(Wilson, 2019)



Information Access
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PARTNERS



THANKS! 

Does anyone have any questions?
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